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AlonAlon — Business Overview Executive Summary

Executive Summary
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The Social Issue
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Our Raison d'étre
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The Standardization Model
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Integrated Pipeline
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Key Results — FY2025
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Case Study — Daiichi Engei
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Case Study — Aimowl, Kitakyushu
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Expansion — Orchid to Mango
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Value — For Corporates
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Value — For Municipalities
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Value — Social Impact Estimate
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Closing — Join Us
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